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A DIFFERENT Model

Married with 4 kids, 
2 grand-daughters 
and 2 dogs

We love to hike, ATV, 
remodel, travel and 
hang with family

Not huge fans of talking 
about ourselves

Andrea served on the 
Women’s Council of 
Realtors Board

Paul is an award 
winning photographer

Service
Over 95% of business by Referral

Integrity
Education vs. Sales  

A Coach and a Teammate

Knowledge
Paul has a construction and marketing 

background and is a negotiation 
specialist. Andrea is an 

accredited stager.
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5 STAR RATING

PAUL & ANDREA KOHLMAN
REALTORS®, Broker Associate

719.494.9144
Paul@Dwell719.com
www.Dwell719.com

5 STAR RATING



MARKETING PLAN

PRICING
Your home priced at 

market value.

TIMING
Selling your home 
in the desired time 

period.

CONVENIENCE
Selling your home with 

the least amount
of inconvenience.

Key Objectives LEVELS OF Service
Basic Core

• Market Analysis
• Yard Sign
• MLS
• Website
   Syndication
• Showing
   Appointments
• Settlement
   Services

Different

• HDR 
   Photography

• Full-Color Flyers

• Custom
   Web Page

• 3D Virtual Tour

• Drone
   Photography

Custom

• Professional    
   Video
• Targeted
   Advertising
• Staging Consult
• Floor Plan
   Rendering
• Featured on 2 	    
   local websites

Convenience

• House Cleaning

• Showing Texts

• Staging Included

• Transaction 
   Coordinator

• Proactive 
   Updates



WEBSITE Syndication
Syndication commonly refers to the process a broker takes 
to advertise their listings on third-party non-MLS websites.

94% of home buyers and sellers use the 
internet to search for their home!

42% Internet
34% Real Estate Agent
10% Yard Sign/Open House
6% Friend, Relative, Or Neighbor
8% Other
*Source: National Association of REALTORS®,
Profile of Home Buyers and Sellers, 2014

DEDICATED Webpage
Your page links to all other 
Websites through the Virtual 
Tour so everyone can find it.

Facebook
TARGET MARKETING
According to the Pew Research 
Center, over 80% of adult 
Americans are on Facebook. 
Of those users, over 80% are 
on there daily. Facebook now 
has as similar traffic statistics 
as Google.

42%

34%

10%

8%

6%



Did you know you only have about 1-3 minutes to capture the attention of the Buyer? 

HDReal® combines the art of photography with artificial intelligence and the science 
of visual marketing. The result is consistently stunning images proven to sell real estate 
faster and for more money.

Using professional photography can give your listing 60% more attention than listings featuring amateur photos.

PROFESSIONAL Photography

Sell at a 4-9% higher
sales price.

Decrease time on market
by up to 31%.

90% of buyers would be more 
compelled by a listing with
a 3D tour.

Attract more qualified 
prospects by giving viewers 
the most complete 
representation of your 
property, filtering out those 
the property may not be right 
for while also attracting leads 
that are genuinely interested 
in your property.

3D Tours
With a 3D virtual tour, prospective 
leads can do their own walkthrough 
of your properties from anywhere, 
anytime, generating higher 
engagement and interest.



Showing and 
selling your 
home with 
your 
convenience 
in mind.

Receive 
feedback 
from every 
showing!

FULL
COLOR
Flyers

SHOWINGFeedback



Satisfaction

Communication

The #1 fear for most Sellers is 
getting stuck in a Listing Contract
with a “bad agent”. 

National studies show lack of 
communication to be the #1 
complaint about Realtors.

If you are not absolutely delighted with 
our service you may terminate our listing 
agreement at any time with NO financial 
obligation to you.

We only ask that if there is something that 
we’re not doing to meet or exceed your 
expectations you let us know right away.

We guarantee to return all calls and emails 
promptly.  We will give you weekly updates.  
You will be set up for automatic feedback for 
all showings via email.

For any week that we fail to update you we will 
take $200 off of our commission.P
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PREPARATIONSELLING
PROCESS

Listing Appointment

Strategic Pricing

Home Repairs

Staging

Cleaning

Pictures

INVESTIGATIONSELLING
PROCESS

Submit Earnest Money

Home Inspection

Negotiate Repairs

Title Insurance

Covenants & HOA Docs

Appraisal

Loan Conditions

CELEBRATIONSELLING
PROCESS

Receive Loan Approval

Check Settlement Statement

Verify Repairs are Complete

Final Walk-Through

Closing

Celebrate!

SELLING Process



ORGANIZE

THE HOME STRETCH!

CHANGE OF ADDRESS & NOTIFICATIONS

Start going through your closets, drawers and 
cabinets and analyze what can be thrown away

Gather all legal documentation into one box and 
maintain in an accessible and safe place. Documents 
should include vehicle titles, registration documents 
and licensing, birth certificates, wills, deeds, stock, 
legal, medical, and insurance records

Get estimates from three moving companies, 
make sure they have insurance 

Start Packing away items you don’t use every day

Deep Clean the house (see cleaning checklist)

Meet with the stager for final staging
recommendations

Defrost refrigerators and freezers

Pack first night items, including: alarm clocks, 
change of clothes, flashlight, phone, sheets, 
toiletries and towels

Keep medications, financial information and 
valuable items with you!

Make sure all of your inspection repairs are 
complete

Contact your home owner’s insurance company and 
let them know your day of closing

Your home needs to be left in clean condition, 
vacuumed, mopped, all cabinets and counters wiped 
clean, cleaned appliances and all trash and debris 
removed from inside and outside of the property

Complete a change of address card at the U.S. 
Postal Service and at the following placed you 
do business: • accountants • attorneys • banks 
• credit card companies • former employers • 
insurance agents • IRS/Social Security Admin • 
periodicals • stockbrokers

Cancel newspaper delivery

Notify the Department of Motor Vehicles of your 
new address

Contact all utility companies (cable, gas, electric, 
phone, refuge collection, water, etc.) to arrange for 
disconnect, final billing and connection at your new 
address Arrange to have children’s school records 
transferred

Contact insurance companies (auto, homeowner’s, 
medical and life) to arrange for
coverage in your new location

Cancel voter registration; re-register once you’ve 
settled into your new home

PACK A MOVING SURVIVAL KIT

PACKING HACKS

Asprin

Coffee, filters, and coffee maker

Keep jewelry, important papers or medications 
with you

Label boxes as you pack them with content and 
desired room location

Leave lamps, china and artwork or breakables 
for movers to pack

Pack heavy items in small boxes

Do not over-stuff boxes; leave some extra room 
at the top

Tape cords underneath all electrical appliances

Wrap breakables in newspaper, bubble wrap, 
clothes or towel

Use RED packing tape for critical boxes you 
want to unpack first

Put plastic wrap over drawers so you don’t have 
to empty out their contents

Paper cups and plates, plastic utensils

Paper towels, toilet paper, soap

Pack plates vertically so they’re less likely to 
break, make sure you wrap them well

Don’t take clothes off their hangers. Move them 
in bunches in garbage bags still on the hangers. 
Easy and way cheaper than wardrobe boxes

Color code each box according to room so you 
can identify what needs to go where in a glance

Cut triangles in boxes about 1/3 of the way 
down to create handles for easy carrying

Remember to mark boxes with breakables as 
fragile. Whether you’ve hired movers or are 
doing it yourself, you don’t want someone to be 
too rough with those boxes

Add some padding to your boxes. Plastic 
grocery bags are great for cushioning your 
breakables. Don’t leave room at the top without 
padding because otherwise they may get 
crushedM
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PACKING Tips
There are a lot of little things you can do when packing to help save yourself from a lot of stress. 

Here’s just a few!



Selling your home is a big deal and we 
take the task very seriously. Thank you for 

considering us to help you!

- Paul & Andrea

Thank You!

PAUL & ANDREA 
KOHLMAN
REALTORS®, Broker Associate

719.494.9144
Paul@Dwell719.com
www.Dwell719.com


